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Become a brand worth following...
create your brand’s voice.
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01.

Your Brand Voice should reflect your Core Values. 
These values should be easily found within your 
Mission Statement. 

Creating a solid building block to begin the process 
of figuring out how your marketing e�orts connect 
to the values of your brand.

Review your 
mission 
statement



Who you are
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Your 
mission



@shardybachan

02.

If you already have content or copy you’ve 
produced and published, it’s time to do a brief 
review of this as well.

Pay particularly close attention to your best 
performing pieces, they may tell you the most about 
what resonates with your audience.

Review your 
current content



What does work
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Current
themes
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03.

If you already have an audience, create a simple 
poll or questionnaire asking how they see your 
brand. 

A list of questions can be found on the next page.

Survery your 
audience



Audience
questionnaire

How would you describe our brand?

If our company were a person, what would it sound like?

Do you find our tone appropriate?

Does our brand fit into our chosen industry?

What does our brand mean to you?

What do you want to see more of?

What do you want to see less of?

These are just a few examples, there may be more that you can ask. 
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04.

A simple exercise to better understand your target 
audience is to grab a small sample of your current 
best customers and research them.

Choose a handful of your existing customers and 
look at who else they follow, this will be a good 
insight into their interests.

Research your 
audience



Audience
research

Who else does your audience follow?

How do they respond to your competitors?

What content do they view most?

What content do they engage with most?

What platforms do they use? Instagram, Facebook etc.

Does your message reach them?

What are their general interests?

There is alot more that you can look at in order to research your audience 
and their interests, look in depth at what they respond to and why.
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05.

Once you have compiled all of the information, take 
the three to four words that best represent your 
brand and complete a chart explaining how each 
trait should and shouldn’t be represented in your 
marketing.

A template is on the next page for you to use!

Create a brand 
voice chart
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Brand voice 
chart template

Voice
characteristics

Description Do Don’t
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06.

When your team members and coworkers are 
producing content it’s helpful to provide clear 
guidelines they can refer to.

This helps ensure that your brand standards are 
maintained, and that every customer-facing asset 
your company creates sounds like one brand.

Create a 
complete
brand guide


